munich fabric start

pre collections®

24'"" muni ch fabric start — pre collections: Qutstanding
start to the season

+ Around 14% nore visitors
+ Fabrics for sumrer 2009: The perfect conbination of techno
and nature.

Fabrics with a new feel, new conpositions and subtle lustre
+ “fair for kids”: The children’s aid project neets with an
| npressi ve response

Wth 14,200 trade visitors (February 2007: 12,500) the GCernman
textile fair, nmunich fabric start - pre collections, once
again registered record visitor figures at its 24th event. In
Munich the entire German ready-to-wear industry along wth
I nternational designers and sourcing teans infornmed thensel ves
about the wearly fabric and colour trends for the 2009
Spring/ Sunmer season. One third of visitors now conme from the
nei ghbouring countries Austria, Italy, Switzerland and the
Eastern European nations. As a result, mrunich fabric start has
confirmed its wupward trend and increasing international
signi ficance once again with its 24'" event.

Fears that the trade fair frequency could have been adversely
affected by the start of the event on Ash Wednesday or al so by
the dates of Ilgedo Fashion Fairs Disseldorf, were already
al l ayed on the first day of the event. An “astonishingly strong
showing right from the start”, was how nmany of the 731
exhi bitors assessed the event. This trend continued. In the
Zenith Halle the 70 denim weaving mlls and finishers also
unani nously welconmed the restructuring of the stands. Their
assessnent: “A success.”’

Once again nmunich fabric start with over 1,000 international
collections in the M O C,  and the Zenith Halle was fully
booked. “We were pushed to our Ilimts”, said Fair Mnager
Wl fgang Klinder in connection wth the official press
conference. Even now it is becomng increasingly difficult to
cater for larger firms’ concept stands requirenments. The future
of the fair probably lies at the Minich Exhibition Centre in
Riem Wl fgang Klinder said. There is no specific timefranme for
this yet, but there are discussions wth the city of Minich.
The fair managenment will however only take such a step in close
consultation with the exhibitors, Wl fgang Klinder enphasized.

Both nmunich fabric start Veranstaltungen GrbH and its partner
organi zation, the children's aid organi zation terre des honmes,
were both positive in assessing their “fair for Kkids”
initiative - 6 nonths after the project had been | aunched.
There was an inpressive response anong exhibitors, 70% of whom



supported the project. The sum collected up to that point was
once again topped up to the total anmount of 25,000 Euro for the
first stage of the donation.

Before the end of this year construction is set to comrence on
the education centre in Karur, Southern India. The project’s
concept has been devised on a long-term basis, an initial
foundati on has however already been laid. “This is a powerfu

statenent by the sector extending into the sector itself,
especially as this is the first time that terre des homes has
cooperated with a trade fair conpany”, said Barbara Kippers,
spokeswoman for child | abour at terre des hommes, comrenting on
the provisional result.

Fashion is also set for radical change. Under the notto “Ne
Future”, the 2009 fashion summer trends at the fair are sending
out the nessage of fresh colours and joie de vivre. Flow ng and
conpact fabrics come together as do natural fibres wth
artificial coatings ensuring that we can expect an exciting
| ook to fashion. The subtitle for the season, “360 degrees joie
de vivre”, synbolizes the hope of a further econom c upturn

t he coneback of colour, but also for taking a | ook around the
wor |l d”, comments Joachim Baungartner, trend expert at nunich
fabric start. Folk thenmes extending from Asia to Latin Anerica
are picked up and integrated into the fashion. “Trend D pping”
is the term Baungartner wuses to describe this process.
| nnovati ve, sophisticated coatings and the nost exquisite fibre
weaves deliver new fabric-feel experiences, surprising surfaces
and softly flowng fabrics. In addition, conpact fabrics ensure
preci se cuts and styles. An al nbst avantgarde-esque i npression
is conveyed by fabrics nade using coarser yarns, e.g. Wwth
flame effects, which are paving the way for a new Fol k Chic.
Prints are regarded as a powerful theme and feature an
abundance of patterns right across the spectrum in all sizes
and vari ations.

An omi -present feature is the theme of sustainability, ethics
and environnmental friendliness. The range of fabrics featuring
organic cotton, dyes with natural pignments and recycled fibres
extends right into the denim sector. In the blue zone this
sector and its total of around 70 exhibitors once again
experienced |large nunbers of visitors and in terns of fashion
perceived the followng: the trend is once again towards a
really authentic and raw | ook. Denim sanples with small hol es,
in some cases under-laid, wth rubbed, open selvedges and
creases were ordered by the ready-to-wear sector just as nuch
as bleached thenes. Fine light-weights for |oose-fit pant
styles or grainy 12o0z-products for straight-pants, trench
styles or biker jackets were highly finished using transparent,
nmetallic or even doubl e coatings.



Exhibitors’ opinions on the new trend concept, which for the
first tinme has fornulated an own theme for the blue zone in the
Zenith Halle and inplenented it in the hall layout: Tecktronic.

“The set-up has inpressed ne. The diversity of colours has a
positive, attractive effect on the hall. It would be even nicer
to position the Trend area right in the centre of the hall.”
Frederica Zanzoretta, Intesa

“I liked the overall “Techtronic” concept very much. | think
that this tine the trends were presented nmuch better than at
the last event. In ny opinion they could feature even nore

fabrics in the presentation.” Ahnet Turkoglu, Gap

“The layout of the blue zone is extrenely fresh and exciting.
The many colours are a clear indication of where the market is
going. There is a nood of radical change within the sector and
“Techtronic” reflects this very well.” Paula Palnmedi, Cappio
Tessut i

“This time we have quite a nunber of |oud colours in our range,
that is why the colourful Techtronic thenme provides a fitting
backdrop. W have however tended to orientate ourselves towards
the 80s, but that is a matter of interpretation.” Florian
Gonser, Gonser G oup.

“The concept is full of energy and has very successfully
encapsul ated the developnments and trends in the denim and
sportswear sector. | particularly liked features such as the

washi ng machi nes and upturned furniture.” Baris Ozden, |sko

“A very attractive trend forecast and we hope that it wll
assert itself on the nmarket.” Noem e Cat aneo, I tochu
Cor por ati on

Exhibitors’ opinions on the 2009 S/S trend presentation in the
MQOC:

“For me what is still much nore inportant than a good trend
presentation is the fact that you nake work easy for the
visitors and give them a friendly reception as is always the
case here.” Peter Migge, Thernore

“These are wel | -el aborated thenes and the presentati on has been
a success right through to the halls.” Designteam Avery
Denni son



The next nunich fabric start — pre collections for the
2009/ 2010 A/ W season:
3 - 5 Septenber 2008

W are | ooking forward to seei ng you.
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